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Photo Editing: How Visual Editing Affects the Audience's Perception of Photographic Content 

INTRODUCTION 

 The professional project I intend to complete for the University of Missouri master's 

program in Visual Editing and Management comprises two parts: a completed version of the 

68th Missouri Photo Workshop (MPW) book including the editing, toning, and design, and a 

professional analysis, which will revolve around how an edit of a photo story affects the 

audience that is consuming the content. Each component will build off of each other through my 

understanding of how my choices are perceived by the sample audience and how it will 

ultimately impact the way my final design is constructed for the MPW book and my research 

component. This will not only help me further my education as a photojournalist, but also further 

validate my editing background when I graduate and apply for jobs in my ideal field of visual 

editing and production management. 

 Through my coursework in the photojournalism department and my experience as an 

Assistant Director of Photography for the Columbia Missourian, a citywide daily paper, I can use 

this background to defend my editing decisions and justify the content I choose to represent the 

46 photographers in the 68th Missouri Photo Workshop. Reaching almost seven decades, MPW 

has been renowned for bringing together photographers from around the world to work with a 

select staff of professional photojournalists who are devoted to the education of our field's future. 

MPW was started in 1949 by Clifton and Vi Edom, to whom some attribute the birth of 

photojournalism (Edom, 1994). This past year's workshop comprised 46 photographers from 15 

different states and 10 foreign countries, all wanting to learn about the art of storytelling through 

photographs. 
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 The 68th Missouri Photo Workshop was stationed in a small, rural, Midwest town of 

about 3,300 residents called Cuba, Missouri. Photographers participating in the workshop were 

limited to the town and its surrounding farmland. Each photographer was assigned two faculty 

members, professional photojournalists tasked with helping formulate an edit. While each 

photographer is only given 400 frames during the weeklong workshop, their final edits are 

usually around 12 photographs with the aid of professional faculty members (Rees, 2014). My 

role as “tactical sergeant” during the week has made me familiar with the 46 stories that resulted 

from the workshop. This job required making payments towards faculty meals and designing 

advertisements for the exhibit. This job not only helped me get to know the photographers, but 

also the 13 faculty members, four support staff, 21 crew members, and directors Jim Curley, 

David Rees, and Duane Dailey. This familiarity will assist me in my edits and qualitative 

interviews necessary to complete this project. 

 As a photo editor, it is important to be visually versed in the medium's language. 

Additionally, my experience has prompted me to be a team player and conversant with the 

language necessary to convey my thoughts and justification of visual edits. The three years I 

spent at the Columbia Missourian have trained me in photography, videography, designing, and 

much more. Working with the design team has taught me about the importance of editing for 

print versus online. Each publication requires special treatment based on format and audience. 

Online, for example, there is no limit on the amount of images that can be published but when 

we work with print there is only a certain amount of space and much of it is needed for text. We 

must also consider how an image will look when mass printed; dark images are not usually the 

best option for a print based platform because of the ink and paper quality. 
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 My interest in design was peaked the semester I took Photo Editing with Brian Kratzer 

during the semester of Spring 2015. One assignment he gave us was designing a newspaper 

double truck out of images taken for a story on cremation. I worked on arranging the images in a 

way that carried the viewers' eye through the page and organized color to keep the page 

interesting without cluttering it. This experience will give me an advantage while designing the 

176 pages of the Missouri Photo Workshop book. 

 Over the next year, I will be designing pages, placing three to six photos per story, 

rewriting captions and descriptions, as well as researching a brief history of the town of Cuba 

and the Missouri Photo Workshop as a whole. This will be accomplished through close work 

with my professors including Jim Curley, adjunct faculty and co-director of MPW; David Rees, 

faculty chair and co-director of MPW; Jackie Bell, associate professor; and Brian Kratzer, 

director of photography for the Columbia Missourian. I also plan to study the techniques and 

methods necessary to create a professional edit by following the examples set forth by Angus 

McDougall, a photographer, editor, and educator (McDougall, 1990). The journalism community 

often referred to McDougall as a "legendary force in photojournalism," (Missouri, 2009). He set 

the standards for excellence as he innovated the art of multiple pictures story telling. 

 For the past three years, I have worked as a crewmember for MPW and have become 

increasingly familiar with the workflow and the relationship the workshop builds with the town. 

As a first hand witness, I can attest that the relationship begins strong and holds long after the 

University of Missouri has packed up and departed. I plan to use this knowledge to work side-

by-side with Cuba residents to conduct my research on how they perceive the images that were 

produced by the workshop. While working with the residents to conduct my research, I will be 

able to use it to assist my edits and text for my project component. My project will function as a 
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service to the community of Cuba and a historical record of the 68th MPW. This is a rewarding 

and honorable project to be a part of, as my book will remain in libraries for years to come. 

Families in the town and photographers who participated will be able to use my work to 

exemplify a piece of their lives. 

 The purpose of this study is to understand the relationship audience members correlate 

with they way pictures are displayed in photo stories. I will do this by conducting criterion 

sampling interviews under the conceptual framework of gatekeeping. This will be achieved 

through photo elicitation. In this way I will be able to understand consumers' reactions and 

responses to narratives by asking questions that involve photo editing techniques such as 

sequencing, point-of-views, and textual companions. With my background in photo and visual 

editing, I will use known professional techniques to assess what characteristics these editing 

properties contain as a way to evaluate why certain content properties elicited specific opinions. 

 TIMELINE: I intend to edit photographers' work every week, selecting and laying out 

images in the MPW book and seeking feedback. I will create different layout options for each 

photographer in order to discuss in detail technique with my committee. I hope to have a 

complete draft of the book by Friday, June 9, 2017. While editing and layout can begin 

immediately, my interviews will be conducted during the summer semester. I hope to have these 

complete by Friday, July 21, 2017. This will give me the time I need to transcribe and write a 

rough draft of my professional analysis for Friday, August 25, 2017. This will put me on track to 

have a final paper by October 2017 at the latest with a defense before my expected graduation 

date of Saturday, December 16, 2017. 

 The Missouri Photo Workshop 68th edition will be a 176-page book. This includes a 

cover and a back page, copyright, special thanks, 2 spreads on the town of Cuba, an MPW crew 
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photo, a comprehensive list of photographers and faculty, an acknowledgement page, and the 

spreads with each photographers' documentary picture story. To make sure there are enough 

pages to fit everyone, I have divided the photography spreads into 11 one-spreads, 31 two-

spreads, and three three-spreads, equaling 164 pages total. These 164 plus the 12 other pages will 

ensure I have enough space for everything. 

 With the guidance of faculty, I will be making edits on small groups of photographers 

every week. After these edits have been discussed, I will then design their layouts for the books, 

coming up with a few different options to present to my committee. This schedule will allow me 

to complete the book in a timely manner with continual blogging of my field notes, ethical 

situations and struggles while my research will be the finishing contribution. 

 

LITERATURE REVIEW 

THEORIES AND CONCEPTS 

 I plan to conduct my research through a series of qualitative interviews exercising the 

advantages of criterion sampling through gatekeeping theory. I will develop my research by 

conducting individual interviews, which is the most popular type. This will allow room for 

follow-up questions and unstructured thought processes that often lead to a freer form of thought 

(Fontana, 1994). By having freer flows of thought processes, I hope to gain the advantage of 

candid answers that often lead to more honest remarks. 

 Qualitative interviewing is a technique best used for gathering detailed experience on an 

interviewee's personal experiences and understanding why certain conclusions are made among 

samples of people. Interviewing has been around as early as the ancient Egyptians, but it did not 

gain significant popularity until it was practiced as a counseling technique (Fontana, 1994). The 
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interviews can be done through loose conversation, structured hypotheses, or anything in 

between, but they will involve structured conversation for the most part. In order to pick my 

interview subjects, I will be using the criterion sampling technique. 

 Criterion sampling is the act of picking all cases that meet a certain set of criteria (Yin, 

1994). This means that I will set a specific category of person I am looking to interview and 

research them before conducting the interviews accordingly. Some advantages to this method 

would include identifying and comprehending specific information, as well as understanding 

why specific people have been chosen. Although knowing what kind of questions I would like to 

ask, I will not begin with a pre-conceived notion of the answers I wish to hear. My current 

hypothesis is that photo editing has an effect on consumer opinion. The goal of this research will 

be to prove that this is, in fact, true, and to also figure out what pictorial components are 

responsible for this thinking. 

Gatekeeping Theory 

 Photo editors and curators are "gatekeepers," (Kratzer, 2003). This theory attempts to 

explain how published news content is selected, meaning the narrowing down and decision 

making behind these items (Kendall-Ball, 2015). Gatekeeping in its visual context is present in 

newsrooms everyday. It goes back to sociological studies in the 1940s when it was first coined 

by Kurt Lewin and has grown as technology has (Schwalbe, 2015). The term was not associated 

with journalism until 1950 (White, 1950). By controlling the flow of images, an educated 

analysis can be conducted to understand this thought process and its significance. 

 Gatekeeping means being conscious of biases, slanting in someone's favor only gives 

them more power (Entman, 2007). The three categories of bias: distortion, content, and decision-

making. While distortion means altering perceptions of reality, content is represented through the 
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purposeful inclusion or exclusion of facts and decision-making is in the mindset of the journalist 

(Entman, 2007). All of this influences the viewer on a broad and an individual level and has only 

recently included imagery as an item to be controlled in this way (Schwalbe, 2015). By using this 

conceptual framework in the context of a professional analysis, images can go through this 

gatekeeping process and be fully utilized. This theory is meant to advance the editing decisions 

and influence the differences between print and web on a publication and individual basis 

(Cassidy, 2006). 

 The concept of gatekeeping is constantly being redefined. While images have not 

replaced words, they have changed the very meaning of news. "A new breed, which this research 

calls gatecheckers, has become curators to make meaning of it all," (Schwalbe, 2015). By 

culling, editing, sequencing, and toning images a curator's job is to make sense of their collection 

and display it in a cohesive fashion. "News is only the first rough draft of history," (Barth, 1943). 

This means that the photos we select and the way we present them will be crucial for how the 

future defines us as a society. Gatekeeping is the way we justify the photographs we choose. 

 The role of a journalist in curation is crucial. "We see how highly subjective, how based 

on the 'gate keeper’s' own set of experiences, attitudes and expectations the communication of 

'news' really is," (White, 1950). How we document history and what pretenses audience 

members view the content is imperative to the future of the field. This historical linkage is what 

will solidify the impact of curated images and instill a sense of responsibility on the editors. 

 

TEXTUAL INVOLVEMENT 

 Photographs are an important contributing factor to any story, and many studies exist that 

prove this fact. The way a photo story is perceived can be largely impacted by the existence of 
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captions, summaries, or articles. At the University of Oklahoma, a research study was conducted 

on the impact of text with images to see how they influenced the consumer's attitude. They came 

to the conclusion that people responded stronger to photos-only than they did with photos with 

text and responded stronger to photos with captions than photos with articles (Cope, 2015, 2). 

 "The photographs-only category displayed significantly more attitudinal involvement and 

emotional impact than either the text-only or pictures-with-text categories," (Cope, 2015, 28). 

Photographs invoke a deeper response from audience members than text. This was established in 

Cope's quantitative psychological tests, proving that the superiority exists because visual images 

stir emotional reactions due to the fact that they are inherently more expressive. Each viewer's 

response can be verified as anecdotal. This stems from the knowledge that every viewer is 

different, coming from diverse backgrounds and often-distinctive demographics. 

 By exemplifying the effects of audience perception based on text, it is plausible to 

conclude that text influences the opinions people make of photographs before and after reading 

captions, summaries, explanations, or other forms of text-based content. By recognizing that, this 

master's project will incorporate interviews introducing captions and story summaries after the 

audience member has seen the photo story and evaluated their perceptions of the content. 

Measuring the influence the text has over the visuals will be key in understanding how an 

editor's decision can change the public’s opinion. As an editor, it is important to remember that 

there are a number of factors that must be considered before a final edit can be made. 

 

PHOTO EDITING TECHNIQUES 

 Photography is a strong force in communicative environments due to its ability to set the 

basis for information readers will consume from a publication. Despite this, photo editors are 
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often seen as nonessential in the workplace, and that their influence is inconsequential (Lynn, 

2013). This is why it is important for a photo editor to have solid judgment and posses the 

qualities of an effective leader. However, being a photo editor also means understanding the 

implications that photo choices have on audience members. Deadlines have desensitized editors 

on their judgments of photo choices (McDougall, 1990). McDougall states that photography is 

not a universal language. Personal reactions to photographs can vary from situation to situation. 

Although edits should be made that reflect reality, it is important to take into consideration the 

people it affects and the influence it holds over audiences' emotions. Design and layout become 

just as important as the photograph itself and should aid as an enhancement of the picture's 

message. By acknowledging photo-editing elements such as sequencing, visual variety, and the 

decision of black and white versus color, the reasons behind consumer perception can be 

properly measured. 

Photo Sequencing 

 Sequencing images into a cohesive story is one of the most difficult tasks an editor must 

accomplish. They need to recognize the impact that their message may have on the public and 

use that knowledge accordingly to assess the content of the photograph, its merit, and the context 

it has the potential of being placed in. "It's not easy to impress that these context pictures matter 

much, yet these same pictures often are the glue that bind disparate pictures together into 

something, a story, that makes sense," (Dimick, 2002, 12). Without this mindset, it is easy to be 

lead astray by careless image placement. 

 By changing the dynamic and rhythm within a set of photographs, photographers often 

look for the strongest images based on their technical aspects rather than an accurate depiction of 
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what actually happened (Hurn, 2001). This becomes more than a picture story, but a 

representation of people's lives.  

 

 
 Sensitivity has developed into an important factor of photo sequencing. As editors, it is 

their job to understand that the work they do affects people's lives and they are therefore required 

to correlate with photographs accordingly. It is important to recognize the relationship with the 

people in your study and understand how these dynamics influence your findings and 

conclusions (Silverman, 2013). However, people directly affected by the photo story are not the 

only audience members to take into consideration. Third party viewers are just as likely to 

experience an emotional response from images in not just their sequencing, but also how the 

story is represented through the types of photos editors select for the story. 

Photo Variety 

 There is more to being an editor than just deciding the order to put photos from a given 

story. The Missouri Photo Workshop limits photographers to making 400 images each during the 

week, and with 46 photographers, that comes to a total of about 18,400 photos that must be 

considered during the development of this project. Within these frames, there are many different 

photo characteristics that must be considered. Visual variety within a photo story is a key 

component to any comprehensive narrative. Changing where the photographer stands and where 

the camera's viewpoint is can make a difference in the message of the photo (McDougall, 1990). 

The photographer's job is to shoot using their best professional instincts, while it is the editor's 

"We are guests who for the most part invite ourselves into the lives of others. We 

often witness sensitive and private moments, moments where if we were in front 

of the camera, we would not want the world to see," (Dimick, 2002, 3). 
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responsibility to choose the photos that create the most wide-ranging design and natural visual 

variation, (Lynn, 2013). 

 Redundancy is repetitive and this monotony can often seem boring to the reader, per 

example of this sentence. As McDougall demonstrates in his 1990 book Picture Editing & 

Layout, redundant pictures dilute their impact. When adding additional photos to a story, an 

editor must ask him- or herself if the photograph adds anything new to the story. Due to the 

increasing usability of the Internet, photography has evolved. Packaging photos is the selection 

and arrangement of multiple photos, usually more than two, in order to enhance the 

understanding of the story by the consumer. Excessive packaging is an easy blunder that editor's 

often make that can be known as the "sin of redundancy," (McDougall, 1990). "Decisions to 

combine photos should be based on their content and how one complements the message of 

another," (McDougall, 1990, 183). 

 By understanding the importance of visual variety, which includes points of view and the 

"sin of redundancy," an editor is able to create an educated collection of images that make a 

comprehensive story. It is because all of these factors come into play that people's perceptions of 

photographic content changes. Smart editing decisions are capable of influencing the opinions of 

stories from what they otherwise would have thought. Through this awareness, the goal of this 

project will be to assess the residents of Cuba, Missouri's reactions to these photos and what 

specific characteristics lead them to these perceptions. 

Black-and-White Versus Color 

 The last component that must be considered in visual editing is the decision on whether 

or not the images should be in black-and-white or color. When the decision is made for one 

image in the collection, the same is universally made for all. In today's age of technology, people 
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expect color images, but that does not mean that it always has to be the case, and documentary 

seems to be the main exception on a subject matter basis (Lynn, 2013). 

 An advantage to editing the pictures in black-and-white is that it creates fewer 

distractions for the viewer. This means that a consumer may look at the photograph without 

being overwhelmed with lighting levels, over- or underexposure, or certain colors dominating the 

image. However, oftentimes the color of a photo is key in making it successful. Because color, or 

lack thereof, can make or break the quality of an image, it can also impact the perception of the 

viewer. "Color is an effective communication tool when used intelligently and reproduced 

accurately because it has great attention-getting capability," (McDougall, 1990, 281). Color must 

be assessed discretely to augment important information. However, that opinion has become 

outdated as color has become the norm (McDougall, 1990). Color, or the absence of it, is used to 

enhance the understanding and appreciation of the photograph's subject. 

 

 If photographic properties such as color have the potential to influence audience emotion, 

then it is important to consider in the context of this research. Evaluation of consumer perception 

of a picture story requires understanding the editing components practiced to create the narrative. 

 

"The more monochromatic a picture is, the more effective is its evocation of 

emotional response. The most memorable experiences of the human eye are 

usually of a monochromatic sort: the fiery orange of a sunset; the cool green of a 

forest in summer-time or the somber greys of a forest in the winter; the deep-

shadowed blues of a clear, moonlit night," Anthony E. Neville quoted by 

McDougall, 1990, 281). 
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METHODS 

 This paper examines audience members and their perceptions of photographs and the 

stories attributed to them based on the sequencing of images. 'Audience members' is the term that 

will be used to describe the residents of Cuba, Missouri. This definition, more specifically, 

implies the subjects of the photographs taken during the 68th Missouri Photo Workshop in 

September of 2016, as well as others directly impacted by the photographs. These photographs 

significantly influence the subjects' loved ones, businesses they own, or the people themselves 

who are pictured in them.  

 The job of a photo editor is typically to sequence photo stories. These are people trained 

to notice trends and visual significance that would lead to a productive narrative (McDougall, 

1990). On occasion, it becomes the photographer's job to create a storyline. In the case of MPW, 

trained faculty worked with the photographers to create these stories. By showing the stories 

created from this to the sample audience, their reactions and sensitivities will be evaluated and 

analyzed for attributing characteristics that could be traced as the cause by utilizing the photo 

elicitation method. 

 Using a photo elicitation is the best way to assess how audience members feel about the 

photos from MPW. This theory is best utilized by inserting photographs into a qualitative 

research interview. I will interview people from five or more stories between character profiles 

and stories on the broader community. Some of the photo stories that I am looking at using are; 

Life and Limits, Working on a Love, Cuban Wood, and Familia. Interviews using images can 

often provoke a superior response in contrast to interviews done with words alone (Harper, 

2002). According to Harper, John Collier, who was a photographer and researcher, first named 

this theory in a paper in 1957 while examining mental health in changing communities. 
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 John Collier, photographer and researcher, stated that there is a greater advantage to 

using visuals to elicit responses than verbal questions (Harper, 2002). This is because 

photographs stimulate precise, thought out or "encyclopedic" responses, where as verbal 

interviews are less controlled and often leave the interviewee rambling. This is because "photo 

elicitation mines deeper shafts in a different part of human consciousness than do words-alone 

interviews," (Harper, 2002, 22). 

 In 2009 University of Missouri mater's candidate Andrea Rane did a project called Photo 

Editing 36 Hours in Columbia on the study of community perceptions of the Columbia 

Missourian's portrayal of the town using photo elicitation. Ranes interviewed community 

members to find out how they thought and felt about the Missourian's representation of the 

community visually. With the help of Zoe Smith, former MU photojournalism faculty, Rane 

curated and designed a compilation of images that represented a community and showed it to its 

members. 

 This is similar to the intended work of this project as well as the work of Timmy Huynh's 

in his 2013 research involving photo elicitation and semi-structured interviews. Huynh selected 

20 images from Troy, MO's MPW that best reflected the coverage of the workshop. Huynh then 

interviewed residents of the town to gage the reception of the workshop's depiction. While 

Huynh chose general images and interviewed eight residents in six interviews, this project will 

involve choosing four to six photo stories and conducting equivalent interviews with the subjects 

of the chosen town narratives. 

 The photo elicitation used in the interviews will be drawn from a faculty edit and my own 

edit. I will show the first edit, the photographer's, and note their reaction and thoughts then 

present the second edit, my own, and repeat the process. After this I will ask them a 
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predetermined set of about five follow up question based on the elicitation. They will first be 

presented with a textual summary of the stories to ensure they understand the context of the 

photographs. From this point the cause of this reaction will be determined and may influence the 

final decision for the publicized book. I will also use information and quotes that I have gathered 

from these elicitations to contribute to the first part of the book. The first few pages are generally 

a brief history and context of the town; my research will allow me to add what I gather when 

producing those pages. My experience and educational knowledge will be used in determining 

which photo stories should be used based on their visual and emotional strengths.  

 Viewers are often compelled to continue viewing a photo story if the first photo is 

visually intriguing (Lynn, 2013). Without something to draw the audience in, it is difficult to 

keep them interested in what the photographer intends to show with their story. This is why 

editing is such an important part to the photo process. Often overlooked, photo editing can be the 

difference between popular content and a boring display. "As leader of your photo operation, one 

of your all-important jobs is to see to it that the right pictures are selected and used effectively," 

(Lynn, 2013, 55). 

 

 

Research Questions: 

1) How does the audience’s perspective of the photo story correlate to the photo 

sequencing? 

2) How does the photographer's choice of pictures affect the audience's opinion of 

the photo story and its message? 

3) How does the introductory text help you understand the meaning of the 

photographs? 
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 Vocabulary in this context needs to be specified even further. I will choose a small 

sample of photo stories developed in this workshop that appeal to different aspects of life to use 

in my research. These mostly include the people photographed by a photojournalist or those that 

have the potential to be directly affected by their work. I would want to talk to audiences, Cuba, 

Missouri residents, using my experience as an editor. I would measure their reactions by 

evaluating their impressions of the story’s tone they interpret as set by the sequence of photos. 

Because interviews are one of the most common and powerful ways to understand the thought 

processes of people, I will use this technique to conduct my research (Fontana, 1994). 

 As an audience's opinions change based on the stories' sequencing, I would look at the 

main attributes that caused people to reach these interpretations. Through the study of photo 

elicitation, I plan to interview audience members under the assumption that they are active news 

consumers with independent and self-aware thought processes. 

 I will focus identifying stories that seemed the most powerful, community-aware, and 

which produced aesthetically pleasing photographs based on my knowledge and experience in 

the photography field. This will be determined through the guidance of the MPW co-directors 

David Rees and Jim Curley. 

 The subjects of the selected stories will form my interview sample. Cuba will be a 

constructive community for interviews and follow-ups. Because of this, I will be able to use 

previous interviews to develop my questions further for other interviews if I so choose, allowing 

people to judge claims and promote a space for evidence and critique based on changing 

conditions (White, 2009). 
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 I've selected the town of Cuba, Missouri that participated in the 68th Missouri Photo 

Workshop because it directly correlates to the project I am completing for my master's degree. 

As my professional analysis, I hope this study will help me build off of my edits when designing 

the MPW book, as well as conduct more thorough explorations into the history of the small 

Midwest town and the prestigious, internationally-recognized workshop. I also hope that as I 

work on the book, it will lend me new ideas for interview questions and inspire me to discover a 

new branch of the community that I can interview based on photo stories that seem to have a 

community appeal. 

 As I conduct my interviews, expand my research and layout the MPW book I will blog 

about my findings. My blog will be a collection of field notes on the ethics, complications and 

discoveries I make during the process of this project. This will make it easy to add visuals to my 

notes and distribute it amongst my committee as I come across key concepts.  

 

CONCLUSION 

 With my background in photo and visual editing and known professional editing 

techniques, I will explore audience opinions of visually dominant stories and why the sequencing 

traits presumed by photo editors may or may not guide their opinions. Through my research, I 

hope to identify that photo sequencing and editing decisions are factors in the process of 

audience members determining how they feel about a certain photo story or narrative. The 

subjects of some of those stories and other community members have been affected by the 46 

photojournalists who documented the small Midwest town at the end of September in 2016. 

 This research will help me understand their point of view and will influence the decisions 

going into the editing and design of the 68th Missouri Photo Workshop book, a cohesive 



EDITING AND DESIGN: EFFECTS ON AUDIENCE PERCEPTION 19 

compilation of stories created in the rural community during the week-long workshop. My final 

product will include two separate written portions, a research component on my interviews and 

findings as well as a shorter, broader version to be published in the book. The interviews will be 

conducted for at least five stories and the subjects will be speaking about their interpretations of 

the edits. Some of the stories I am looking at including are Life and Limits by Clare Fieseler, 

Working on a Love by Jon Lemons, Cuban Wood by Dotan Saguy, and Familia by Griselda San 

Martin. If I take a broader community angle then the research I receive will provide content for 

the MPW book introduction pages. However, individual character profiles can be a good 

addition as well to elicit a sense of community. 

 I expect to learn that photo editors have an impact on story perceptions held by 

consumers and the full gravity of the responsibility that these editors have in the workplace, 

whether the impact be positive or negative on their emotions or livelihoods. Based on the tone 

that the images of a story set, I anticipate that they will impact the audience's opinion of their 

town and neighbors. Based on observation of the community's reaction to the end-of-workshop 

photo exhibit, where 400 prints are put on display in a public venue, the stories from the 

workshop often not only tug at heartstrings, but also teach the populace something new about the 

town they have spent their lives in. If my interview subjects are self-aware, meaning if they have 

an intuition into their own emotions, then my research will be productive in proving that photo 

sequencing, visual variety, and textual content do, in fact, have positive and negative impacts on 

audiences' feelings. 

 The limitations involved in this research will be few and far between. Cuba had already 

opened its doors to the University of Missouri for an extended period of time where 

photographers interested themselves into the town's life. My access is far less imposing and 
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should coincide with the sort of hospitality previously received. The most difficult task set before 

me is not gaining access, but creating a comfortable environment where people can open up to 

me and admit feelings that may or may not be stirred when looking at the visuals I plan to 

present. 

 Photo editing is capable of showing the significance of towns such as these, which is why 

recognizing strong editing techniques and how they inspire audience members becomes an 

important study. This research may help pave the way for future master's students planning to 

work with the Missouri Photo Workshop book, but it will also help others understand the 

importance of MPW and, more significantly, photo editing. "Pictures of these Missouri Photo 

Workshops is the real importance of family-often and extended family-living wonderfully in the 

same community for generations," (Edom, 1993, 1).  
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